Do we own our bodies? Do we control them during the meal, or does the meal control us? In this paper, we aim to examine the complex nexus of social and physical practices embedded in eating habits.
Examination of Eating Body: Between Anthropology and Food Studies
Most of all, the title of the article is to point out the connections between the social constructions of the body and the meanings ascribed to food. It is also to emphasize the physical-social implications of the body and food, not always directly expressed by sociologists. This relation should be understood both as the supply of nutrients to the organism, and as social and cultural influences, such as the issue of obtaining food, expectations and ideas of it, or ethical and political disputes around food production and consumption.
Even though part of our narration will refer to food in general, the reader may certainly wonder why the choice is, in the context of the analyses pertaining to the body, the somewhat controversial product-meat. As stressed by Maguelonne Toussaint-Samat (2002:93) , livestock farming was one of the first forms of ownership, in fact of robbing the nature. The transition to the sedentary lifestyle and the conditions connected with plants cultivation and livestock breeding were the foundation for the formation of the human social organization (Mazoyer and Roudart 2006:71; Diamond 2010) . Therefore, animal meat in its multiple varieties is treated as a product which is known and consumed for thousands of years in all parts of the world, valuable both due to its physical qualities (source of protein and fats) and as generating a series of social connotations. On the other hand, sociologists of the body incessantly struggle with threads which, for the purposes of these considerations, may be referred to as meat-related: relating to the human physicality. In order to only outline the issue, it is worth mentioning the attempts at explaining the relations between the material body and the soul/mind, the search for the space within the material (meat-related) body in which the soul would hide, undertaken since the times of Plato.
The human body has been referred to in various ways by philosophers and philosophical anthropologists. Descartes, whose idea is the starting point for the contemporary considerations on the body in social sciences, made comparisons with the machine and the vessel, Edmund Husserl wrote about experiencing the body as the Leib (the living body) and the Körper (the physical solid figure), while Helmuth Plessner, who argued that the human being has the body and is the body and at the same time, was convinced that animals do not possess the ability to relate to their bodies (lack of emotions or capabilities to form bonds). This misconception, which even in the times of Plessner was possible to be verified based on the works by Charles Darwin, is still today one of the common justifications in the ethical dispute on meat consumption (Wójte-wicz 2014:23-43 ). In the 20 th century, the issue of the duality of the human body has slowly been giving way to the issues connected with identity shaping, gender, race, sexuality, or health and the relevant body has been considered as a crucial element of the system of social and cultural meanings, a realized object of control and indispensable element of cultural consumption. And in this context of having control over the body within the somatic society, that is the one whose most political and personal problems relate to the body and are expressed by it,
The notion introduced by Bryan S. Turner (1996:1) .
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Studies on food and eating have a specific status in social sciences. On the one hand, the review of literature shows a wide range of researchers' interests in the issue. The most classic are the neo-Marxist studies deriving from the critical analyses of commodity production systems (e.g., Buttel 1980; Friedland 1997 We would also like to touch upon the issue of lack of food studies in the mainstream of the social sciences. As Warren Belasco (2008) drates, and fats. [Ory 2014:127] The modern society has a specific attitude to food and the impact that the food exerts on the body. As
Warren Belasco (2016:167) This is the type which is the closest to the Cartesian vision of the body as a machine. "Moreover, dieting assumed a mechanistic view of the body: its caloric inputs and outputs could be closely measured, and its parts could be tuned up with ultra specialized, shiny exercise equipment" (Belasco 2016:172) . The individual who manages the efficient body is ready to support their body with the available technologies and pharmaceuticals in order to be able to, for example, work longer and more efficiently.
The authentic body is not so methodically managed as regards the intake of calories and the nutrients supplied. This is a socialized body participating in the consumption of local products; the action of eating is a source of pleasure for it. As an example of the busy body Belasco points out to the working mother who does not have time to reflect on every calorie consumed. She would eat quickly and anyhow: "Bodies fed by quick-and-easy foods were less likely to be faithful and grateful" (Belasco 2016:176) .
The last one, the responsible body, is inhabited by an individual who is familiar with thinking of the social consequences of the eating behaviors they decide on. The responsible body eats in the ethical, healthy, and usually expensive way. "In food terms, caring meant being willing to pay the full cost of a meal" (Belasco 2016:179) .
Social construction of body in case of food is inevitably connected to patterns of consumption. However, Alan Aldridge (2006) argues that the subject matter of the role and importance of consumption is easy to reduce to the issue of duality. Consumer ideas in the Western discourse are limited by the notions of: the rational actor, the victim, the naive one, the message sender. The consumer is treated as a discoverer, an identity seeker, a hedonist, a rebel, an activist, a citizen, a puppet (Aldridge 2006:26) .
In a sense, this division takes into account the two axes: of the authority and of the rational action. In this perspective, while consuming, we yield to compulsion or regain agency, we satisfy our needs or participate in the consumption race. We shape our body or we make it undergo the shaping process- This way the symbolic field is being stabilized. Referring to the body, we would like to stress how its constructions are maintained through food.
The female body, in particular gender roles, for example, cooking in the kitchen, struggling with products while processing them, the references to sexuality in food advertising, the training role of food and its connection with keeping the desired shape of the body in demand at a given historical moment-this is the way food serves as an indicator and one of the tools to stabilize the socially consolidated constructions of the body. 
Food in the Media
Here, there emerges the question on how to unveil the intimate relation between the body and food.
How to reach the disclosed sense of a particular , that is, shapes that are practically impossible to achieve for the majority of women (Kimmel 2015:449) . Considering the fact that the standards of the physical beauty are strongly marked by genderthe presented commercial aggravates the cultural inequality between women and men, reducing the woman to the role of "a natural body," at the same time consolidating the schizophrenic standards related to leanness and selective abundance. This is the more so interesting that in some commercials realized within the discussed campaign, the model is heartily eating the burgers dripping with grease, which cannot be an activity to help achieve the ideal body embodied by the model. 
It is worth noting that in this case

Stabilization-The Ethnic Body
The second of the analyzed advertisements reaches the history of relation between meat and the body. processed food may thus serve the dominant group to promote expected behaviors and attitudes in the dominated group. Also, cooking may be used by an ethnic group to maintain the continuity of the symbolic field, the patrimony from which the patterns constructing group identities are derived. The chicken stories together with the political movement to build the awareness of Afro-Americans led to the emergence of soul kitchen. This is a cultural practice whose simplified construction was to refer to and promote the ethnic awareness of Afro-Americans.
In this sense, meat, or more generally food, through its cultural imagery, the potential to strengthen the positive or negative community, is a powerful tool to stabilize the construction of the body, identity, group.
Catalization-The De-Gendered Body
The above commercial spot is described by YouTube users as a sexy message addressed to women. The commercial visible in the picture is part of a series of films in which an actor is busy in the kitchen making Italian dishes. However, in his case, to call it cooking seems an exaggeration, since the protagonist takes a ready chicken from the stove at most, or meaningfully pats a ball of pizza dough, the actual cooking actions are limited to pouring a ready sauce onto every dish. After watching the video for several seconds, the viewers realize that the cook is playing an erotic game with the viewers (the female viewers-addressing them directly: "Hey ladies!"), and the kitchen gets transformed into a scene from a Chippendales' show. In the presented spot, the protagonist starts to "cook" in a male apron put on the naked torso, and after a while he blinks However, he is not satisfied with the result because the frills do not match his hairy legs. Therefore, he decides on the third variation-an apron with an image of a naked torso... and then he decides that being completely natural, he is definitely the best, and taking off his clothes, he is smiling while pouring the advertised sauce onto the baked chicken.
The advertised product is, not surprisingly, presented as natural and, interestingly, it has been shown as a tool for even partial emancipation of the busy body (Belasco 2016) . The commercial persuades us to bake the chicken, but not to bother about making the sauce-the one from the shop is also good. Similarly to the case of the commercial of burgers, the message is that naturalness of the product goes hand in hand with the naturalness and the appetizing quality of the body that adver- 
Catalization-The Post-Productivist Body
The next advertisement touches upon the phenomenon of the post-productivism in consumer behaviors, the modern changes in the relation between In a different interview, she mentions in a specific way the problems with encouraging children to eat healthy food and avoid fat, as well as fast cheap dishes. upon many people by difficult economic situations (Caparros 2017:405) , are pushed into the domain of childhood, immaturity, inability to make the right reasonable choices.
Returning to the analyzed advertisement, we would like to stress that it is based on the highly simpli- 
Conclusions: Food and the BodyBetween Oppression and Emancipation
The body representations in the analyzed adver- analysis suggests that today we are torn between the oppression of culture, economy, and society and the rather naive attempts at emancipation. We are buying at discount stores and hypermarkets, we are undergoing physical and cultural unification.
